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Regarded as one of the most prestigious 
industry gatherings, the Shared 
Ownership Investment Conference is 
an educational forum for prospective 
developers, hoteliers, lenders, and 
government officials and tourism 
professionals interested in learning 
more about the viability of the various 
business models. It also provides an 
excellent opportunity for industry players 
to network with other experts, hear the 
latest trends, and meet newcomers.

Interval International created the conference 
in 1998. Today, these events – co-sponsored 
by a number of shared-ownership and related 
companies – take place across the world.

“The Shared Ownership Investment 
Conference continues to be a very 
compelling draw, because it offers 
potential entrants an overview of every 
aspect of the industry in one venue,” says 
David Gilbert, executive vice president of 
resort sales and marketing, Americas for 
Interval International. “These forums are 
particularly relevant in light of the economic 
environment, since they provide valuable 
information about capitalizing on the current 
marketplace.” In fact, sessions on how 
to convert existing real estate assets to 
workable shared ownership products are 
now at the top of the agenda.  

Educating Potential Entrants 
Attendees get a detailed look at the 
opportunities and challenges that are part of 
the business, including the nut and bolts of 
the marketing, sales, and financial aspects 
of shared ownership. Travel and hospitality 
executives also provide the big-picture view of 
the state of the industry.

“Our industry today includes a variety of 
shared ownership products, from traditional 

timeshare to fractional ownership and private 
residence clubs,” notes Darren Ettridge, 
Interval’s senior vice president of resort sales 
and business development for Europe, 
the Middle East, Africa, and Asia. “At each 
conference, the speakers explain product 
fundamentals, the vital role of exchange, 
and how our industry can contribute to the 
prosperity of tourism destinations, as well as 
to resort developers and operators. What’s 
more, this industry is highly innovative, so 
there is always something new to learn, 
particularly in emerging markets.” 

Emphasis on Networking
The Shared Ownership Investment 
Conferences have always strived to 
be a meeting of the minds, where 
knowledgeable professionals share their 
insights on creating the right product, 
obtaining the required funding, navigating 
the legislative and regulatory waters, and 
preparing a sound business plan that will 
aid developers in successfully executing 
on their operations, sales, and marketing 

strategies. The adage, “If you build it, they 
will come,” does not necessarily apply in 
shared ownership.

Consequently, attendees receive the education 
they need, along with the introductions, in a 
setting that is conducive to interaction. For 
example, a developer with a prime piece of 
oceanfront land, but no shared ownership 
experience, will connect face to face with 
lenders, marketing and sales consultants, and 
other savvy colleagues eager to work together 
for their mutual benefit. 

Shared Ownership Investment Conference 
Has Been Enlightening Attendees For 
Nearly 15 Years

“The Shared Ownership Investment Conference continues to 
be a very compelling draw, because it offers potential entrants 

an overview of every aspect of the industry in one venue.” 

Tom Bell (standing), Interval senior 
vice president of governmental 
affairs, moderated a panel discussion 
addressing legal issues.

Peter C. Yesawich (center) received recognition from David Gilbert (left) and Craig 
M. Nash (right) for his many contributions to the conference.

J.W. Marriott, Jr., was presented with 
the Vacation Ownership Industry 
Creativity and Excellence (VOICE) 
Award by Craig M. Nash, now chairman, 
president, and chief executive officer of 
Interval Leisure Group.
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A hallmark of the events is strong lender 
participation, which includes representatives of 
fi nancial institutions that are currently involved 
in the business and fi nanciers evaluating the 
industry. At the most recent Orlando gathering, 
Capital One Bank, one of the largest 
depositories in the U.S., announced that it 
would be entering the vacation ownership 
market with a commitment to provide 
signifi cant capital and tailored programs that 
address its unique complexities. Capital One 
also committed to participating as a patron 
sponsor of the conference in 2012. 

The Value of Knowledge
In addition to new contacts and greater 
insight into what makes shared ownership 
work, registrants at U.S. events receive 
complimentary copies of several pertinent 
studies from the ARDA International 
Foundation (AIF). As an advocate of research 
and a supporter of the AIF, Interval appreciates 
being able to offer this benefi t.

“I don’t know of any other shared ownership 
conference in the world that provides this level 
of comprehensive data,” notes Gilbert. “One of 
the main goals in organizing the conferences 
is to ensure that prospective entrants get 
the knowledge they need to make informed 
decisions about the industry.”

Voices of Excellence
Through the years, numerous renowned 
visionaries and forward-thinking leaders 
have shared their expertise. Many have 
made multiple appearances, such as Peter 
C. Yesawich, Ph.D., vice chairman of travel-
marketing fi rm MMGY Global. Yesawich, a 
widely quoted trend spotter and perennial 
favorite of attendees, presents annually 
updated research highlighting the latest 
trends among leisure travelers. Other industry 
standouts who regularly grace the halls 
and podiums and help make the event a 
consistent success include American Resort 
Development Association (ARDA) president 
and CEO Howard Nusbaum, and Richard 
“Dick” Ragatz, Ph.D., a fractional-interest guru 
and president of consulting and marketing fi rm 
Ragatz Associates.

Additional luminaries have included J.W. “Bill” 
Marriott, Jr., who talked about leading his 
namesake company into timesharing and 
was honored with the Vacation Ownership 
Industry Creativity and Excellence (VOICE) 
Award; Jean-Claude Baumgarten, president 

of the World Travel and Tourism Council; Marci 
Rossell, Ph.D., former economist for the U.S. 
Federal Reserve System and one-time CNBC 
chief economist; and Sree Sreenivasan, digital 
media professor at the Columbia University 
School of Journalism. 

Taking the Message on the Road
From its humble beginnings in the Caribbean, 
the Shared Ownership Investment 
Conference has grown and extended its 
reach to locations around the globe, including 
Beijing, Budapest, Cape Town, Delhi, Dubai, 
Durban, Johannesburg, Macau, Mumbai, 
and Shanghai. “Our recent conferences in 
India were extremely successful because 
prospective developers recognize that the 
growing middle class there holds tremendous 
buying power and creates a resultant need for 
more holiday products,” says Joe Hickman, 
Interval’s executive director, Asia Pacifi c. 

“There simply is no better way of involving 
new players in our business than by taking 
the industry’s message on the road,” Ettridge 
adds. “These forums help to stimulate 
interest in shared ownership and provide an 
excellent springboard for mutually successful 
relationships.” At press time, conferences in 
Orlando, Abu Dhabi, and Dubai were slated 
for 2012.

 The high quality of the Shared Ownership 
Investment Conference brand and the 
enduring appeal of the industry are evidenced 
by the steady growth and expanding reach 
of the events. “We’re proud of the leadership 
role we’ve taken to communicate the potential 
that shared ownership offers developers 
and lenders in the resort real estate sector,” 
concludes Gilbert. “And we’re even more 
pleased that we’ve brought many new 
developers into the industry.”

“There simply is no better way of involving new 
players in our business than by taking the industry’s 

message on the road.”

Informative sessions engaged audiences.

Darren Ettridge, senior vice president of resort 
sales and business development, Europe, Middle 

East, Africa, and Asia, presented at the Dubai event.

Alec Sanguinetti, director general and CEO of the 
Caribbean Hotel and Tourism Association, and 

David Callaghan, Interval vice president of resort 
sales and service, at an Orlando conference.


